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4,585 U.S. adults ages 21-64 (1,236 current established cigarette smokers, 1,587
former established tobacco users, and 1,762 never tobacco users) were
recruited from EMI Research Solutions to participate in a 15-minute survey. To
ensure enough respondents in each tobacco user group had sufficient
interest in the products to provide variability in their ratings across the 12
products (which is required to build the models), sasampling occurred in two
phases. In the first phase, 1,000 respondents were recruited without regard to
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